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As an ADM research agency, we oblige to a research transparency that
enables you as client to assess the quality and scientific nature of our
work. All criteria given here are mandatory. If one of the criteria is
subject to change, we will inform you as soon as possible. You will receive
a detailed methodology report along with the results of the study
containing the criteria and other relevant details concerning the data
analysis.


METHODS
	Survey method
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	Fieldwork specification (for F2F only)
	
	



SAMPLE
	Target group
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	Sample size
	
	

	Sampling frame
	
	

	Exclusion lists
	
	

	Quotation
	
	



  INTERVIEWERS / MODERATORS
	Experience / qualification
	
	

	Study briefing
	
	

	Interview languages
	
	



QUESTIONNAIRE
	Length of the screener 
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	Length of interviews / focus group 
	
	



PROCESS
	Recruiting method
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	External fieldwork supplier (recruiting and/or main fieldwork)
	
	

	Fieldwork locations
	
	



STANDARDS USED
	Standards
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QUALITY CHECKS
	Description of conducted checks
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[bookmark: _GoBack]This proposal / This study documentation was written in compliance with the criteria of the transparency initiative of the ADM Arbeitskreis Deutscher Markt- und Sozialforschungsinstitute e. V. It contains all of the criteria that apply to the used methods.

Research agency, date and signature
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